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Legal Disclaimer

Unless otherwise noted, information included herein is presented as of the dates indicated. Apollo Global
Management, Inc. (together with its subsidiaries, "Apollo”) makes no representation or warranty, expressed

or implied, with respect to the accuracy, reasonableness, or completeness of any of the information contained
herein, including, but not limited to, information obtained from third parties. Opinions, estimates and
projections constitute the current judgment of the author as of the date indicated. They do not necessarily
reflect the views and opinions of Apollo and are subject to change at any time without notice. Apollo does
not have any responsibility to update the information to account for such changes. Hyperlinks to third-party

websites in these materials are provided for reader convenience only. There can be no assurance that any
trends discussed herein will continue.

The information contained herein is not intended to provide, and should not be relied upon for, accounting,
legal or tax advice and does not constitute an investment recommendation or investment advice. Investors
should make an independent investigation of the information contained herein, including consulting their tax,
legal, accounting or other advisors about such information. Apollo does not act for you and is not responsible
for providing you with the protections afforded to its clients.

Certain information contained herein may be “forward-looking” in nature. Due to various risks and
uncertainties, actual events or results may differ materially from those reflected or contemplated in such
forward-looking information. As such, undue reliance should not be placed on such information.
Forward-looking statements may be identified by the use of terminology including, but not limited to,
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“may”, “will”, “should”, “expect”, “anticipate”, “target”, “project”, “estimate”, “intend”, “continue” or “believe”
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or the negatives thereof or other variations thereon or comparable terminology.
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Anecdotes from this past week:

Southwest Airlines "l don’t care if you call it a recession or not, in this
industry that’s a recession,” CEO Robert Jordan.

Chipotle: “Saving money because of concerns around the economy was
the overwhelming reason consumers were reducing the frequency of
restaurant visits,” CEO Scott Boatwright.

PepsiCo: “Relative to where we were three months ago, we
probably aren’t feeling as good about the consumer now,” Jamie
Caulfield, the chief financial officer of PepsiCo.
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The Voluntary Trade Reset Recession

April 2 20-40 days Early May/Mid 1-10 days Mid May/Late | Empty shelves | Late May/Early
containership May tru-ck-/rall May and companies June
: : : o transit time to
Liberation day tariffs transit time . _ o : respond to .
Containerships cities Trucking Layoffs in
lower sales :
Container departures to US ports demand trucking and
from China to the US come to a stop comes to a retail industry
slowing rapidly halt
Summer 2025
Recession

Source: Apollo Chief Economist 4
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How are firms responding to tariffs?
- Rapid downward revisions to earnings expectations
- New orders falling, capex plans falling

- Inventories rising before tariffs
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Sharpest decline in earnings outlook since 2020

S&P 500 firms with higher less lower 12M EPS revisions as share of total revisions
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New orders collapsing

Manufacturing survey: new orders outlook
= |ISM New Orders Index, rhs —— New York, lhs =— Philadelphia, lhs =— Dallas, lhs =— Richmond, lhs =— Kansas, lhs

Index Index
75 80
50 70

25 \) hﬂ
.-

7 N ",’ '\d/\ “VZ)A\\?/\A /\j//\\ 60

0 \V/ ~ %‘»’4/. “ A WA =N ‘vvv = -\ 50
‘\' g V \/\;\ . l O \’ \
-25 [ | 40
-50 30
75 I I — - I I I I I 20
2017 2018 2019 2020 2021 2022 2023 2024 2025
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Management (ISM), Macrobond, Apollo Chief Economist



Sharp reversal in corporate capex spending plans

US Corporate capex plans
— CEO Economic Outlook Survey (50+=expansion), rhs =— Philadelphia Fed —— New York Fed — Kansas Fed — Dallas Fed

— NFIB: Good Time to Expand
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Costs pressures increasing: Prices paid rising

Fed Manufacturing Surveys Prices paid vs PCE

= PCE , rhs — Philadelphia Fed: Prices paid (6 month lead) — New York Fed: Prices paid (6 month lead) — Kansas Fed: Prices paid (6 month lead)

— Dallas Fed: Prices paid (6 month lead)
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Economist
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New orders in contraction territory in March. Will decline further in April.

— New Orders, net, lhs — New Orders Index, rhs
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Source: Institute for Supply Management (ISM), Macrobond, Apollo Chief Economist
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Inventories rising rapidly before tariffs took etfect

ISM Manufacturing PMI: Inventories Index
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Source: Institute for Supply Management (ISM), Macrobond, Apollo Chief Economist



Inventories rising before tariffs took effect

ISM Manufacturing Survey, Industries Reporting Growth: Inventories
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Inventories rising before tariffs took effect

Federal Reserve Bank of Richmond, Fifth District Survey of Manufacturing Activity

— Current Conditions, Inventory, Raw Materials — Current Conditions, Inventory, Finished Goods
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Source: Federal Reserve Bank of Richmond, Macrobond, Apollo Chief Economist
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Inventories rising before tariffs took effect

Federal Reserve Bank of New York Empire State Manufacturing Survey: Current Inventories Index
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Source: Federal Reserve Bank of New York, Macrobond, Apollo Chief Economist
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Truck sales down significantly in March

United States Heavy Trucks sales
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Source: U.S. Bureau of Economic Analysis (BEA), Macrobond, Apollo Chief Economist
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CEO confidence declining

CEO Confidence Index: Confidence in the economy 1 year from now
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Source: Chief Executive Magazine, Bloomberg, Macrobond, Apollo Chief Economist
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Logistics Managers’ Index declining
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Logistics Managers' Index
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China to US trade coming to a stop

Container Ship Count - Departures from China to the United States
— Used capacity — Total capacity
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Note: Displays the estimated number of container vessels departing China for the United States, focusing on dry cargo ships. Aggregates data using a 15-day rolling average to reduce short-term volatility and provide a

clearer view of broader trends in vessel activity. Source: Bloomberg, Macrobond, Apollo Chief Economist
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China to US trade coming to a stop

Container Ship Tonnage - Departures from China to the United States
— Total capacity — Used capacity
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Note: DRepresents the aggregated container volume, measured in twenty-foot equivalent units (TEU), of vessels departing China for the United States over a 15-day rolling period. Accounts for the shipping capacity being
utilized, irrespective of the number of vessels. Source: Bloomberg, Macrobond, Apollo Chief Economist
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Container freight rates falling

Container Freight Rates
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How are consumers responding to tariffs?

- Consumer confidence at record-low levels

- Front-loading purchases before tariffs began
- Tourism slowing, 1n particular international
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Consumer sentiment declining across income groups

Index —Consumer Sentiment: Families with Income Greater than $100,000/Year Index
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Consumers very worried about losing their jobs
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Source: University of Michigan, Haver Analytics, Apollo Chief Economist
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Record-high share of consumers think business conditions are worsening

%

Expected Business Conditions in 1 year: Worse (%)
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Source: University of Michigan, Haver Analytics, Apollo Chief Economist



APOLLO

Consumer inflation expectations

Consumer Confidence next 12 months: Median inflation expectations
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Source: Conference Board, Macrobond, Apollo Chief Economist
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Consumer expectations to business conditions

Consumer Confidence next 6 months expectations: Business conditions, worse
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Consumers getting more worried about their jobs

Consumer Confidence next 6 months expectations: Employment, fewer jobs

% Respondents % Respondents
55 55
50 50
45 45

(

40 40
35 w 35
30 30
25 25
20 U 20
15 15
10 10

5 T T T T T T T T T T T T 5

1970 1975 1980 1985 1990 1995 2000 2005 2010 2015 2020 2025

Source: Conference Board, Macrobond, Apollo Chief Economist

27



APOLLO

Fewer Europeans travelling to the US

United States: International Arrivals

— United Kingdom — Sweden — Spain — Norway — Germany — Denmark — Austria
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Source: National Travel & Tourism Office, Macrobond, Apollo Chief Economist
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Foreign tourists declining

%oYoY United States: Tourist arrivals by air %YoY
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The share of credit card accounts only making the minimum payment is rising

Credit Card Balances, Share of accounts making the minimum payment
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Delinquency rates rising

Credit Card Balances, 90+ days past due rates

%
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Las Vegas tourism declining

Las Vegas Visitor Volume
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Source: Bloomberg, Macrobond, Apollo Chief Economist
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Las Vegas room nights occupied

Las Vegas Total Room Nights Occupied
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Weekly data for same-store retail sales

Redbook Research: Same store, Retail sales average
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Weekly data for hotel demand

—Hotels: revenue per available room (US$) ——Hotels: average daily rate —Hotel occupancy rate (%)
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Decline in cash purchases of homes

Houses sold by type of financing: cash
— Number of houses sold by cash purchase
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Source: U.S. Census Bureau, Macrobond, Apollo Chief Economist
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S&P 500 revenue from China roughly six times US exports to China

1$ng US corporate revenue exposure vs US exports to China
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Conclusion
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Source Apollo Chief Economist.

Inflation

A trade war is a stagflation shock

-y
- ~~

7 ~

2%

’/ Stagflation \\‘ Overheating
I \
| sapsoo | ] s&p500 4
\ )
J
‘\ Rates 1/ Rates ¢
~ /,,
R 2%
Recession Goldilocks
S&P500 saps00 |
Rates | Rates —>
GDP

APOLLO

39



Torsten Slok joined Apollo in August 2020 as
Chief Economist and he leads Apollo's
macroeconomic and market analysis across
the platform.

Prior to joining, Mr. Slok worked for 15 years
as Chief Economist at Deutsche Bank where
TO]fSteﬂ SlOk, Ph.D. his team was top ranked in the annual
Institutional Investor survey for a decade,
including #1 in 2019. Prior to joining Deutsche

Bank Mr. Slok worked at the IMF in
Chief Economist Washington, DC and at the OECD in Paris.

Apollo Global Management
tslok@apollo.com

Mr. Slok has a Ph.D in Economics and has
studied at the University of Copenhagen and
Princeton University.

Private and Confidential 40




	Slide 1: How are US consumers and firms responding to tariffs?
	Slide 2: Legal Disclaimer
	Slide 3: Anecdotes from this past week:
	Slide 4: The Voluntary Trade Reset Recession
	Slide 5: How are firms responding to tariffs? - Rapid downward revisions to earnings expectations - New orders falling, capex plans falling - Inventories rising before tariffs
	Slide 6: Sharpest decline in earnings outlook since 2020
	Slide 7: New orders collapsing
	Slide 8: Sharp reversal in corporate capex spending plans
	Slide 9: Costs pressures increasing: Prices paid rising
	Slide 10: New orders in contraction territory in March. Will decline further in April.
	Slide 11: Inventories rising rapidly before tariffs took effect
	Slide 12: Inventories rising before tariffs took effect
	Slide 13: Inventories rising before tariffs took effect
	Slide 14: Inventories rising before tariffs took effect
	Slide 15: Truck sales down significantly in March 
	Slide 16: CEO confidence declining
	Slide 17: Logistics Managers’ Index declining 
	Slide 18: China to US trade coming to a stop
	Slide 19: China to US trade coming to a stop
	Slide 20: Container freight rates falling
	Slide 21: How are consumers responding to tariffs? - Consumer confidence at record-low levels - Front-loading purchases before tariffs began - Tourism slowing, in particular international
	Slide 22: Consumer sentiment declining across income groups
	Slide 23: Consumers very worried about losing their jobs
	Slide 24: Record-high share of consumers think business conditions are worsening
	Slide 25: Consumer inflation expectations
	Slide 26: Consumer expectations to business conditions
	Slide 27: Consumers getting more worried about their jobs
	Slide 28: Fewer Europeans travelling to the US
	Slide 29: Foreign tourists declining
	Slide 30: The share of credit card accounts only making the minimum payment is rising
	Slide 31: Delinquency rates rising
	Slide 32: Las Vegas tourism declining
	Slide 33: Las Vegas room nights occupied
	Slide 34: Weekly data for same-store retail sales
	Slide 35: Weekly data for hotel demand
	Slide 36: Decline in cash purchases of homes
	Slide 37: S&P 500 revenue from China roughly six times US exports to China
	Slide 38: Conclusion
	Slide 39: A trade war is a stagflation shock
	Slide 40: Torsten Slok, Ph.D. 

