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2Private and Confidential

Legal Disclaimer

Unless otherwise noted, information included herein is presented as of the dates indicated. Apollo Global 

Management, Inc. (together with its subsidiaries, “Apollo”) makes no representation or warranty, expressed 

or implied, with respect to the accuracy, reasonableness, or completeness of any of the information contained 

herein, including, but not limited to, information obtained from third parties. Opinions, estimates and 

projections constitute the current judgment of the author as of the date indicated. They do not necessarily 

reflect the views and opinions of Apollo and are subject to change at any time without notice. Apollo does 

not have any responsibility to update the information to account for such changes. Hyperlinks to third-party 

websites in these materials are provided for reader convenience only. There can be no assurance that any 

trends discussed herein will continue.

The information contained herein is not intended to provide, and should not be relied upon for, accounting, 

legal or tax advice and does not constitute an investment recommendation or investment advice. Investors 

should make an independent investigation of the information contained herein, including consulting their tax, 

legal, accounting or other advisors about such information. Apollo does not act for you and is not responsible 

for providing you with the protections afforded to its clients.

Certain information contained herein may be “forward-looking” in nature. Due to various risks and 

uncertainties, actual events or results may differ materially from those reflected or contemplated in such 

forward-looking information. As such, undue reliance should not be placed on such information. 

Forward-looking statements may be identified by the use of terminology including, but not limited to, 

“may”, “will”, “should”, “expect”, “anticipate”, “target”, “project”, “estimate”, “intend”, “continue” or “believe” 

or the negatives thereof or other variations thereon or comparable terminology.
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Anecdotes from this past week:

Southwest Airlines “I don’t care if you call it a recession or not, in this 

industry that’s a recession,” CEO Robert Jordan.

Chipotle: “Saving money because of concerns around the economy was 

the overwhelming reason consumers were reducing the frequency of 

restaurant visits,” CEO Scott Boatwright.

PepsiCo: “Relative to where we were three months ago, we 

probably aren’t feeling as good about the consumer now,” Jamie 

Caulfield, the chief financial officer of PepsiCo.
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How are firms responding to tariffs?

- Rapid downward revisions to earnings expectations

- New orders falling, capex plans falling

- Inventories rising before tariffs
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Sharpest decline in earnings outlook since 2020
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New orders collapsing
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Sharp reversal in corporate capex spending plans
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Costs pressures increasing: Prices paid rising
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New orders in contraction territory in March. Will decline further in April.
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Inventories rising rapidly before tariffs took effect
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Inventories rising before tariffs took effect
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Inventories rising before tariffs took effect
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Inventories rising before tariffs took effect
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Truck sales down significantly in March 



16

CEO confidence declining



17Source: Logistics Managers’ Index, Apollo Chief Economist. 

Logistics Managers’ Index declining
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China to US trade coming to a stop
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China to US trade coming to a stop
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Container freight rates falling
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How are consumers responding to tariffs?

- Consumer confidence at record-low levels

- Front-loading purchases before tariffs began

- Tourism slowing, in particular international



22Source: University of Michigan, Haver Analytics, Apollo Chief Economist

Consumer sentiment declining across income groups
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23Source: University of Michigan, Haver Analytics, Apollo Chief Economist

Consumers very worried about losing their jobs
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24Source: University of Michigan, Haver Analytics, Apollo Chief Economist

Record-high share of  consumers think business conditions are worsening
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Consumer inflation expectations
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Consumer expectations to business conditions
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Consumers getting more worried about their jobs
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Fewer Europeans travelling to the US



29Source: National Travel and Tourism Office, Haver Analytics, Apollo Chief Economist

Foreign tourists declining
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The share of  credit card accounts only making the minimum payment is rising
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Delinquency rates rising
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Las Vegas tourism declining
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Las Vegas room nights occupied
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Weekly data for same-store retail sales
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Source: STR, Haver Analytics, Apollo Chief Economist

Weekly data for hotel demand
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Decline in cash purchases of  homes



37Source: Factset, Macrobond, Census Bureau, Apollo Chief Economist. Note: S&P 500 revenue is calculated as revenue exposure to China (6.7%) multiplied by LTM total revenue

S&P 500 revenue from China roughly six times US exports to China
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Conclusion



39Source Apollo Chief Economist. 

A trade war is a stagflation shock
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